A. Baseline Survey

B. Policy Experiment

(N=4,712, N=322 villages)

C. Embedded Experiment

(N=2,628)

D. Follow-up surveys

Baseline survey (N=4,608)

« Economic measures
(e.g., consumption,
women’s business
outcomes)

* Personal psychosocial
measures (e.g., self-
efficacy)

* Relational psychosocial
measures (e.g., social
support)

Study 1

Formative research:
Quantitative survey on
socioeconomic and cultural
context and models of
agency

Control arm
Monthly cash transfers (N=1,206)

Capital arm

Monthly cash transfers + economic
components + cash grant (N=1,191)

Psychosocial arm

Monthly cash transfers + economic

components + social-psychological
interventions (N=1,112)

Full arm
Monthly cash transfers + economic
components + cash grant + social-
psychological interventions (N=1,203)

Study 2

—

Subset of
33
villages

Study 3

Follow-up survey at 6-month
follow-up (i.e., 1 year post-
psychosocial interventions)
(N=4,476)

Economic outcomes (e.g.,
consumption, women’s
business outcomes)
Personal psychosocial
outcomes (e.qg., self-efficacy)
Relational psychosocial

outcomes (e.g., social support)

Personal Agency
condition (N=666)

Relational Agency
condition (N=666)

Control condition
(N=1,296)

Follow-up survey at 1 year
(N=2,493)

Subset of measures in box
above
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